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Slide notes:
The value of information is difficult to calculate and even prove.
One way to look at is is to look at the most succesfull companies in the world and
See how information is valued...
DƻƻƎƭŜ ƛǎ ǘƻŘŀȅ ǘƘŜ Ƴƻǎǘ ǾŀƭǳŀōƭŜ ōǊŀƴŘ ƴŀƳŜ όǊŀƴƪŜŘ ŦƛǊǎǘ ǇƭŀŎŜ нлмлύ ŀƴŘ DƻƻƎƭŜΩǎ
Core business is to get relevant information.



Mobile platform advantages
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Personal

In the pocket

ñAlwaysò stand by

Social device

ñreal-timeò interaction

Slide notes:
The mobile device has several benefits over the traditional advertising channels. The first key element is that it is
a personal device and not shared by the family. Second the device is nearly always standby and in the pocket.
Last the new technologies give the opportunity for real-time interaction. Beside these advantages the device has
been created to be a social device!



Company

ÅOffering our Customers ñHigh Value Solutionsò to boost Revenue & Margin

Å A multi-disciplinary team with a unique mix of skills

Å Data Mgt experts, Marketers, statisticians, business intelligence and data mining experts, 

mathematicians, computer scientists, economists, sociologists, trouble-shooters and value seekers.

Å Cross-competence skills allow fast switching between top down and bottom up

ÅTechnical Infrastructure designed for ñlarge data volume processingò
Å Solid information platform; highly secured

Å + 50TB storage and processing of CDRôs

Å ISO 9001:2008 Certified

Å Focus on ñhigh quality delivery of productsò 

Å Clearance to work for international government /bodies

Å Experienced Management team

Å Telecom, Media and Banking 

Å Experience in ñSolutions Buildingò

Å International experience

Å HQ in Belgium

Å Working for more than 40 countries
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Vision

Å Information and knowledge isnôt 

enough

Å Without insight Data is worthless

Å Success = Understand

ï its target market

ï its range of needs and potential

ïhow to best act upon this 

information
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Strategy
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άaŀƪƛƴƎ 5ŀǘŀ ²ƻǊƪέ ōȅ ǇǊƻǾƛŘƛƴƎ 

solutions that generate a measurable 

higher return on information. (ROi²)
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Credentials

ÅDevelopment of Pan-European ΨNeeds Based SegmentationΩ
ÅEuropean Customer ID Cards
ÅSocial Leader identification & Viral Marketing

ÅChurn modeling
ÅProfiling & KPI solution to optimize Contact Center performance with product offering

ÅB2B Mobility Segmentation to align B2B tariff plans with mobility needs
ÅSocial Leader identification & Viral Marketing

ÅOptimization of Viral Marketing efforts using 9bvLhΩǎSocial Network Technology
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ÅUniversal Devices Management System ςPhase 1: Payphones
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http://www.francetelecom.com/fr/
http://www.zain.com/muse/obj/lang.default/portal


Customers
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http://www.zain.com/muse/obj/lang.default/portal
http://www.francetelecom.com/fr/
https://www.asrverzekeringen.nl/
http://www.alphacredit.be/index.php


Moving to a mobile centric world
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Personal

In the pocket

ñAlwaysò stand by

Social device

ñreal-timeò interaction



ENQIO value model
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Slide notes:
Interested in the value model? We are happy to give you more information.



Data from mobile applications
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User demographics
Call usage history
Calling/texting network
Billing/paying information
DM results
Activated mobile services

Tracking your viewing history
Tracking your RSS feeds
History of video on demand

Tracking purchases

Browsing history
Application usage

Slide notes:
The mobile is becoming the services hub with several transactions/applications /channels :
Phone, Banking, Payments, News, Television, Applications, Games, social networks, internet browsing...
All these channels generate data...



ENQIO value model
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Analytic enriched view
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User demographics
Customer needs
Customer Life stage
Social network
Value segmentation
Response probability
Location modeling
Churn probability

Viewing preferences
Expected interest in video content
Interest topics

Spending behaviour
Favourite shops
Size of the wallet

Interest topics
Current top of mind

Application usage
Preference
User profiling 

interests
Social activities

www.meetoscar.eu

Slide notes:
All these data can be used to get a detailed view on the customer/user of these services helping
marketeers to generate more relevant  1-2-1 marketing capabilities
Check out  WWW.MEETOSCAR.EU to learn more on social network applications (for marketeers)

http://www.meetoscar.eu/


ENQIO value model
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Marketing execution
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Campaigns for
cross sell 
- new services
- content
Upsell
Retention

Ą targeted advertising

Recommendation engines
Upsell to new TV packages
Targeted advertising in the browsing menu

Targeted advertising based on 
previous purchases
Targeted upsell for CC

Targeted advertising

Sponsored 
applications
¢ŀǊƎŜǘŜŘ άƛƴ 
ŀǇǇƭƛŎŀǘƛƻƴέ 
advertising

Targeted advertising
On social network pages

Slide notes:
The information sources generated from the mobile device are usually used to improve the communication to
The customer:  Relevant, Right tone of voice,  right timing



Turkcell: mobile advertising
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Slide notes:
The process to organise mobile marketing campaigns at turkcell. More info:
http://www.slideshare.net/edirik/turkcell-mobile-marketing-advertising-1672866

http://www.slideshare.net/edirik/turkcell-mobile-marketing-advertising-1672866
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Turkcell: mobile advertising
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Blyk

ÅStarted as MVNO 

Idea: Adds for free minutes and text

ÅCurrently: mobile advertising in cooperation with 

mobile operators
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LIVE PROFILE

Slide notes:
DTV technology allows real time profiling of viewers, detailed zap behavior, commercial viewed...
Which advertiser, TV channel, cable operator does not ǿŀƴΩǘto know this?
-- Next step  : targeted marketing



Video recommendation engine
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Slide notes:
Personal video recommendation increases video on demand usage.
Who watches a movie when you need to browse the full catalogue to find one? 



Targeted adds in menu & widgets
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Slide notes:
The menu in digital TV offer cable operators and mobile TV providers the possibility of
Inserting targeted advertising.
Widgets can even provide targeted and interactive advertising



Temporary conclusion

ÅMobile platform: mixing all the traditional marketing 

channels

ÅMobile marketing promises

ï1 to 1 marketing

ïTargeted and contextual marketing (relevance

ÅTo gain access to the wealth of user information, 

advertisers will need to find a partner

ïWho has access to behaviour data

ïWho knows how to transform data into a marketing tool

ïWho can access the mobile channels
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Expect ResultsExpect Insights Expect ValueI I

www.enqio.eu


